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and criticism of Kant's works. Only of a few of the least known writings 
of 1750 and 1110 is an attempt made to give an analysis, as these were 
not included in the Bibliothek edition. Moreover, he purposely omits the 
treatment of Kant's attitude towards politics, religion, and art, reserving 
this, as he tells us, for a future volume. 

In thus systematically remaining within the biographical limits the 
author succeeds in presenting us a simple and natural narration not only 
of the outer events, but also of the inner life of Kant. He has shown us 
that this very simple and quiet life, devoid of external commotions, and 
with few great epochs, was not without its inner emotions and conflicts 
which, when understood, throw light on Kant's moral doctrines. Vor- 
lander's deep insight can be seen in his most interesting account of Kant's 
inward struggles at the time when the reactionary government of Prussia 
forbade him to teach his own philosophy. The philosopher of the cate- 
gorical imperative who bids us not to lie even when the life of a human 
being is at stake faces the necessity of being sincere with himself at such 
a critical moment in his life. From some of his papers at that time we 
find that he seals his struggles with the consoling compromise that " if 
everything we say must be true, it is not our duty to divulge all truths." 
We have in Vorlander's volume many other picturesque portraits of 
Kant at the height of his powers and also some very touching ones as an 
old man abandoned by all his friends and even by his own mind. 

This volume leaves us with a somewhat different impression of Kant 
than most of the biographers are wont to give us. Here we have not the 
secluded and solitary Kant, "who was born, lived, and died in Koenigs- 
berg." But it is the more human side of this stern philosopher that is 
put before us. We see him not only in the class-room with his pupils, but 
also in the kitchen with his servants, teaching his cook the transcendental 
principles of cooking. It is a Kant of universal interests that could even 
write a " Kritik der Kochkunst," as his friend Hippel said of him. 

The style of the book is pleasant, clear, and almost picturesque. Those 
acquainted with Vorlander's other works on Kant will find here the same 
clearness and scientific scrupulousness that characterize them. 

NlMA HJRSCHENSOHN. 

Advertising and Selling : Principles of Appeal and Response. Harry L. 

Hollingworth. New York: D. Appleton and Company. 1913. Pp. 

xiv+314. 

As stated in the preface, this book has resulted from the cooperative 
attempt, on the part of a group of practical business men and one or two 
individuals whose interests were chiefly scientific, (a) to formulate and 
systematize those facts and laws which relate to the processes of appeal 
and response in the selling and advertising of goods, and (6) to undertake 
investigations which might result in the discovery of new facts and prin- 
ciples of both practical and scientific interests. 

Especially worthy of consideration is the theoretical discussion and the 
report of experiments having to do with methods of attracting atten- 
tion. The conclusion is reached that the greatest change in modern meth- 
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ods of advertising is to be brought about by a substitution of interest 
incentives for mechanical devices as a means of attracting attention. 

Under the discussion on association of ideas the observation is made 
that the business men are violating some of these laws in a most un- 
fortunate way. They are causing us to think watch when we think 
of Ingersoll. They should cause us to think Ingersoll when we think 
watch. They teach us to think of Christmas presents when we think of 
Copley Prints. They should teach us to think of Copley Prints when we 
think of Christmas presents. 

Experiments are described in which the relative merits of typical types 
of appeals were determined by laboratory methods. Actual advertisements 
were also tested in the same way. Based upon these experiments, the 
inference is drawn that the advertisers could avoid much needless expense 
by thus testing types of appeals and concrete advertisements before run- 
ning the advertisements in the magazines and newspapers with the 
necessary enormous expense. 

This contribution to applied psychology is a model in that it sacrifices 
nothing to popularity and at the same time is interesting and practicable. 
Each chapter is worthy of study by both the practical business man and 
the professional psychologist. In this book we have another example of the 
value of the behaviorist's point of view. 

Walter Dill Scott. 
Northwestern University. 
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